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There are many ways you can supplement your travel funds outside of conventional work. Fundraising has allowed 
previous Kenyan Adventure volunteers to pay for their trip and, in some cases, allowed them to stay at their project 
for longer, indulge in extra activities like safaris or even make a donation to their chosen project. 
 
You’ll be amazed how much support you can gain from fundraising if you go about it in the right way, so we have 
devised a guide to give you ideas - and develop your own - so you can start planning your Kenyan Adventure. 
 
There are so many ways to fundraise – you may even invent some new ones! Being motivated, focused and creative 
is key in your quest to earn extra funding. It can be fun along the way too! 
 
Don’t forget, we are always on the other end of the phone if you ever need any help or a bit of extra support! 
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Getting Started 

There are so many ways to fundraise it can sometimes be mind-boggling just to think about it!  
 
If you are short on time, need to raise a large amount of money or are not very confident at approaching people, you 
will need to form a ‘Plan of Action’ that works for you. Don’t plan events that you don’t have the time to see through or 
sell pic’n’mixes in the rain if you are only going to earn £5. 
 
It’s your fundraising campaign and it is likely to be more successful if you can add a bit of your own character to it.  

You’ll need to first decide what you are actually fundraising for - this will be crucial in the success of your campaign. 
You may consider looking to generate funding for: 
   
· Placement Fee 
· Flights 
· Visa 
· Living Expenses 
· Equipment/materials for your project 
· Separate individual donation to the project 
· Vaccinations 
 
Think carefully about who you are approaching and what you are asking them to pay for. For example, would a com-
mercial business support your fundraising for visas and your living expenses? Or would they prefer to help you with an 
independent donation or your actual placement fee (of which a portion is donated to the projects anyway)? 
 
A company is more likely to support charity-based fundraising because they are able to include it in their annual portfo-
lio of charitable support. However, friends and family may be more willing to support indirect costs, such as visas and 
living expenses. 

Don’t get your fingers burnt!  
 
Make sure you are legally permitted to hold any planned fundraising events. 
 
Public events normally require a license and you may even need to apply for a Public 
Liability insurance policy. 
 
Selling food or drink requires compliance with Food Hygiene & Safety standards.    
Selling alcoholic drinks yourself will mean you need to obtain a temporary license - 
and a premises license if the establishment from which you are selling already holds 
one. 
 
The best thing to do is..your homework! Research your event, ask people who may 
have done something similar and refer to the following websites for official advice: 

www.hse.gov.uk - Government website with Health & Safety regulations in the UK 
 
www.food.gov.uk - Government website details food safety requirements in the UK 
 
www.citizensadvice.org.uk - UK Citizens Advice Bureau 
 
www.direct.gov.uk - Government website with information for charitable causes. You can 
even apply for funding to help your cause! 



Five Key Factors  

   How much do you need to raise? 
 
 Decide on a figure that you need to generate - you will find you become more motivated when you have a    

target to reach rather than an unambiguous figure that may compromise your determination. By doing this, you 
will enable yourself to budget efficiently (particularly if your fundraising activities incur costs) and plan           
effectively. 

 
      What are your strengths/hobbies? 
 
 Base your fundraising activities around your strengths and hobbies. If you hate 

sport, then there is no point in arrange a football tournament because you will 
lose interest quickly and its success is likely to deteriorate as a result. Use your 
skills and knowledge to come up with something that is likely to appeal to other 
people 

 
      Network using your friends and family! 
 
      It is quite likely that you have more potential to raise substantial amounts of 

funding than you realize through your friends and family alone. Talk to people. If 
they have a job, find out about their company’s social and environmental poli-
cies (also referred to as Corporate Social Responsibility). 

 
      Companies love good PR! 
 
      Make your fundraising applicable to, and favourable for, local companies as they are more likely to back your 

events if they get something out of it! Could you use their logo as sponsorship? 
 
 Remember to base your appeal on the fact that you are looking to do volunteer work that actually helps fund 

the project(s) you work on - companies are more likely to contribute to worthy causes. 
 
       Plan, plan, plan! 
        

      Use your time wisely. Plan ahead, particularly if you are approaching businesses or charities and                 
looking for donations. You’ll need to know your stats if you want them to take you seriously.                         
How much are you looking for? What is your event? What are you aiming to do? How are                              
you going to achieve it? 

 Failing to prepare is preparing to fail! 

Once you have decided what you are fundraising for and whether you think you are able to comply with all local regula-
tions for you event(s), you need to begin planning your campaign in a little more detail. 
 
It is important to maintain a professional demeanour throughout your fundraising - particularly if you are approaching 
companies. They are likely to get dozens of requests every month so it is crucial you give yourself the best opportunity 
by looking the part! 
  
Remember, it’s your fundraising campaign and it is likely to be more successful if you can add a bit of your own charac-
ter to it. We have combined the following five points to give a foundation upon which to build a structured plan to effec-
tively and efficiently plan how you are going to raise enough cash to send you on your KenyanAdventure! 



Think of your fundraising as a project - something with a beginning, middle and end. It may sound obvious but you 
needn’t complicate something that doesn’t need to be. 
 
First impressions count, so you need to think carefully about how you are going to approach people and in what man-
ner. For example, you may need to include more statistical features if you are writing to a business but you may need 
to include more visual images if you are posting a leaflet through a neighbour’s door. 
 
So, once you’ve decided on your event, you need to decided - how are you going to approach your audience? 
 
· Telephone call 
· Letter  
· Leaflet 

 
 
Telephone 
 
Write yourself an introductory letter to use if you call a company with a proposal. Prac-
tice it beforehand to avoid sounding monotone or scripted. Slurring speech with ‘fillers’ 
sounds unprofessional and could suggest you are not sure what you are trying to 
achieve, which may be detrimental to your objectives. 
 
Avoid talking for long periods of time without engaging with the person taking your call. 
Clearly state what you are trying to achieve, how you propose to do it and what the 
company can expect to gain by assisting you. 
 
As well as sounding professional, be friendly too. Welcome advice where possible. 
 
 

Letter   
 
Alternatively, you could approach somebody with a clear, persuasive letter. 
 
It is imperative to source a contact as opposed to just addressing your letter ‘Dear Sir/Madam’. Companies receive 
hundreds of letters and to stand any chance of getting a reply, you should at least make sure you know who you are 
asking for money from! You will be taken more seriously as you will be seen as having done your homework. 
 
Bear in mind who you are writing too and what style of writing you may need to use.  
 
A large corporate organisation would expect well-written prose that includes the benefits they will be making by sup-
porting you - if you can include something that may benefit them, such as sponsorship, it will add weight to your pro-
posal.  
 
A small company will probably prefer a more personal style of writing and will be more impressed by having the letter 
hand-delivered in-person by you if you are looking for their help. 
 
You should be able to fit your request on one page - any more is likely to mean you are including content that          
does not need to be there. 
 
 
 

Your Approach  



Leaflet 
 
Presenting a leaflet to prospective companies/people gives you an opportunity to express your creativity and            
individuality through art and design. This is one of the few methods of initial approach whereby it is acceptable - and 
encouraged - to use images to support your ideas. 
 
Make sure you include the following details on your leaflet-: 
 
· Your name 
· Your contact details 
· The project you are working with 
· Any history associated with it (endangered species, poor education system, high illness-death rate) 
· Why you are helping 
· How much you need 
· What your prospective donor can expect to receive as a result (publicity, sponsorship etc.) 
 
You may want to include details about KenyanAdventure and the fact that a portion of your placement fee will be fund-
ing materials and equipment at your destination too. 
 
 
How will you distribute your letters/leaflets to co mpanies and who will you call? 
 
 
When you are thinking about which kind of companies to approach - think about their 
relevancy to your project. 
 
For example, if you go to Kenya to work with a local football team, why not approach 
football clubs? Most professional clubs in the top three tiers of English football have 
charity initiatives which are geared to supporting worthwhile causes and getting more 
people into playing football. In addition, you could offer to wear the club’s strip in 
Kenya and bring back photos which they can use in their own promotional material. 
 
Alternatively, if you work on a Conservation project, think about getting in contact with companies who have a vested 
interest in the environment. Conversely, companies who have a negative impact on the environment often have a busi-
ness sector dedicated to offsetting carbon emissions or pumping money into worthwhile causes that negate their im-
pact. Once again, you may find it a useful tool to offer incorporating the company logo in material they can use for their 
own benefit in future. 

Your Approach  



Holding an Event  

Holding a public event can be one of the most lucrative forms of fundraising - particularly if the fact it is for a worthy 
cause is well publicised. The first thing you need to decide is - what will your event be?  
 
Secondly, you will need to ascertain how much help you need. Event management can be a tricky business so you 
may need to call on friends and family for help in the planning, promotion and running of the event.  
 
How difficult can it be? 
 
If you plan your event well and manage to get vital help from other people, your event will run smoothly. However, 
there can be a lot of planning involved - even choosing a date can be difficult. To attract as many people as possible, it 
is important not to clash your event with a date that many people may be unavailable. For example, a bank holiday or 
a national sporting event that is live on television. 
 
There are many jobs to consider when operating a successful event: 
 
· Planning the event - get other people’s input too. Two heads are better than one! 
· Selecting a venue 
· Any special guests/local celebrities 
· Preparing invitations/leaflets 
· Promoting the event - this will be key to your final fundraising total. Generally, the more people you get through 

your doors, the more donations you are likely to receive 
· Secondary activities to supplement your final total such as quizzes, raffles and competitions in between/prior to 

your main event 
· Food - will you need caterers? 
· Music - will you need a band or DJ? 
· Host - are you going to host the event yourself? 
· Licenses - are you permitted to sell food? Do you have a DJ? Can you sell alco-

hol? 
· On the night - who is going to help you? Will they charge you any money? 
· Prizes/Giveaways - can you ask companies to donate - cinema tickets, football 

match tickets, concert passes, store credit vouchers, bottles of wine? 
· Who will be responsible for money? 
· Sponsorship - are any companies sponsoring your event? 
· Have you considered notifying local press?  
· Photographer - remember the occasion! 
 
As you can see, running a successful event can be expensive and your ultimate goal is 
to make money so it is imperative that your projected income significantly outweighs 
your expenditure. You should seek advice from local organisations or businesses who may help offer advice or to 
even subsidise your event. 
 
Keep people updated! 
 
In the run-up, let people know how much you are trying to raise - even keep them updated on the night with             
intermittent ‘Children in Need style’ total updates. This will help to create a positive atmosphere and may                 
lead to additional donations from guests.  
 
 



A-Z of Ideas  
Letter/Idea Advantages/Suggestions 

A  

Auction Items donated from local companies will not cost you anything so expenses will remain low 

Assault Course Could twine with a school sports day to appeal to families 

African-themed night An original idea endorsed by the fact you are going there! 

B  

Bowling Tournament Costs could be low if you can gain sponsorship from a company. Will appeal to students. 

Bungee Jump Unconventional so will draw interest. Also will be fun for you—if you like that sort of thing! 

Battle of the Bands Great, low cost event that would appeal to schools, colleges, universities and small clubs 

Badminton Tournament Sport that will draw appeal as it is not mainstream so you’ll be able to generate a fun, enjoy-
able atmosphere 

Barbeque You could have access to a variety of events - sports events, outdoor shows etc. 

C  

Car Boot Sale Easy way of getting rid of things you no longer need and if you promote other events/your 
actual trip simultaneously, people may be willing to pay you more for your unwanted items! 

Car Wash Can be very quick, easy money if you can get a friend or two to help you 

Cricket Tournament A 10-over game would appeal to local teams as tournaments are few and far between 

Crazy Golf Tournament Ideal Saturday-morning event for families with young children. Parent & child competition? 

Christmas Concert Probably not something for the summer but jump on the festive bandwagon and make it 
work for you! 

D  

Darts competition Sport that will draw appeal as it is not mainstream so you’ll be able to generate a fun, enjoy-
able atmosphere 

Disco You could organise a staff, college or University endorsed night out by hiring a nightclub and 
selling tickets to fund your event 

Dress-up Design the stupidest, most ridiculous costume possible and get people to sponsor you wear-
ing it for a day 

E  

Egg and Spoon Race Get in touch with schools in the Spring and be a part of sports days! 

F  

Five-a-side Football Tournament There is a growing market of 5-a-side football and there are thousands of registered teams 
already across the UK 

Fun Run You can get whole families involved, widening your target audience 

Fashion Show Unconventional which will draw interest from people you wouldn’t expect! 

Face Painting Get in touch with companies staging kids’ events and offer your services!  

G  

Golf Tournament Would appeal to high-end corporate who don’t have the time to  
organise their own but would pay generous fees to play in a  
pre-arranged one! 

  

  

  

Comedy Night Round up your most confident friends and put on a night of entertainment  



A-Z of Ideas  
H Advantages/Suggestions 

Head Shave For those of you with long, flowing locks, you’ll probably be surprised how much 
your friends would pay to see you sporting a grade 1 

I  

Ice-Hockey Tournament If you have access to a nearby rink and can gain sponsorship of your event, you 
could be able to generate a lot of interest in a much-admired yet growing sport 

K  

Kenyan-themed night Get people you know involved in what you want to do. Masai dancing and Kenyan 
food will contribute to a fantastic event! 

Karaoke Night Get down the local pub and see if they can help you put on a themed night - maybe 
African-only artists? 

L  

Lacrosse tournament Perfect for schools, colleges and universities 

M  

Mud-wrestling A novelty event that is sure to attract crowds - and potential donations - if promoted 
in the right way 

N  

Non-uniform Day Have a word with a boss, then a whip-round across the office and get in some ex-
tra cash for something that does not require much time-consuming planning 

O  

Odd Jobs The most straightforward type of fundraising! Simply ask people you know if there 
is anything you can do for them that they would consider paying you for, bearing in 
mind the proceeds are for a very worthy cause. 

P  

Pantomime/Play If your skills lie in acting, get your friends to work with you to make a play that you 
can show audiences across schools/colleges/Universities in your home town. 

Q  

Quiz Night Get down your local pub, persuade them that you’ll get punters in drink (generating 
revenue for them) so long as you can host an independent quiz night. 

R  

Race Applicable to kids/adults/parents/veterans - be inventive, set the rules and go! 

Raffle A great subsidiary to a main event where you can easily generate extra revenue for 
your final pot 

Rugby Tournament A short, sharp 15-minute knock-out match would appeal to some of the 1000s of 
teams across the country. An inter-schools/college/University event in aid of a   
worthy cause would go down a treat. 

S  

Swimming Gala Low costs if you can persuade your local pool to sponsor your event 

Sports Day You can event brand a town-wide tour of schools, bringing original ideas 
and brilliant execution to the local institutions across your city 

Silent Auction A great subsidiary to a main event where you can easily generate  
extra revenue for your final pot 

Sky Dive Drum up support for a daring, thrilling experience! 

  

  

  

  



A-Z of Ideas  A-Z of Ideas  
T Advantages/Suggestions 

Tombola A great subsidiary to a main event where you can easily generate  
extra revenue for your final pot 

Talent Show You can either showcase your talents or take your idea on tour across schools and 
colleges across your home city. Inexpensive if you can get the schools/colleges on 
board and support your cause 

V  

Volleyball Competition Sport that will draw appeal as it is not mainstream so you’ll be able to generate a 
fun, enjoyable atmosphere 

W  

Work Ask your employers to match what you raise! 

X  

X-ercise! Put on a fitness class, a race - even ask your local gym to organise a fitness chal-
lenge to members who pay to enter 

Y  

Yard of beer Promote responsible drinking by allowing one person only one attempt but you 
could generate a lot of entrants at your local pub 

Yoga Get your local gym to pay you commission for every person you sign up to their 
classes 

Z  

Be Zany!!! Remember, it is all about raising money and you could earn yourself even more by 
raising spirits too. People are more generous when they are happy! 
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